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Introduction

Since its foundation in 1993, Infinet
Wireless has come a long way from a small
regional company, to one of the world’s
leading developers and manufacturers

of wireless broadband access equipment.

In 2019, the company is launching inno-
vative solutions lines, based on new fre-
guency ranges, opening up opportunities
for entering new markets and expanding its
network of customers and partners. In or-
der to comply with modern trends, it has
decided to perform visual re-branding by
developing a new identity and updating the
website.

Infinet Wireless Visual Identity Guidelines

Previous logo






1.1. Logo design

The logo consists of the graphic symbol
and the logotype (the name of the company,
Infinet Wireless).

Infinet Wireless = infinity + wireless network

The basis of the logo symbol embraces the
symbols of infinity, wireless network and
two interacting device links.

CO + <<T>)> +
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1.2. Full-color logo

The logo is available in horizontal and verti-
cal configurations.

The vertical version is required on devices
and some media materials where its verti-
cal centering is suitable.

When it is necessary to place the logo on
the left/right edge or when there is not
enough vertical space, the horizontal name
block is used.

In some cases, it is possible to use the only
graphic symbol, without logotype (for exam-
ple, on the mobile version of the website).

The full-color versions of the logo look good
on a white and light neutral background.
When placing the logo on a fractional or
dark background, as well as a background
that matches or closely resembles the color
or saturation of the identity colors, it is nec-
essary to use an inverse version of the logo.
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https://www.dropbox.com/sh/87g505bf1ruetxo/AADV_pJqGpjQQFJ_BytveRuua?dl=0

1.3. Monochrome version
and inversion

The monochrome version of the logo is re-
quired in cases when technical limitations
prohibit the use of full-color.

If the background of the logo is black/dark
and matches or closely resembles the color
or saturation of the name colors, use the
inversion.
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https://www.dropbox.com/sh/87g505bf1ruetxo/AADV_pJqGpjQQFJ_BytveRuua?dl=0

1.4. Clear space

The clear space is a free space around the
logo without any design elements, unless
these design elements are a background,
and this background is allowed by the rules
of the logo usage. The space around the
logo visually separates it from other graph-
ics and eliminates the possibility of mixing
it with other elements, preventing distortion
of meaning.
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1.5. Incorrect logo usage

2.
3.

When using the logo, the following is pro- I N F I N E T
hibited: o

1.

Distortion of proportions W | re le SS
Offset or transformation of elements
Turning

Use of non-branded colors

Violation of the protected area e I N F I N E T

Application of additional effects wireless

Improper contrast of the sign and the
background

Use of the sign on a fractional back-

ground |N ET
e @ |\/\/I\ilr‘:Le SS

o INFINET
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1.6. Selection of background
and logo option Infinet Wireless Visual Identity Guidelines 10

The logo looks really good when it is ap-

plied to an object with a white, dark or pho- INFINET INFINET

tographic, non-fraction background. wireless wireless
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2. Color palette
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The logo colors can be marked in several
systems for different purposes.

Dark blue

PANTONE R: 236 C: 0% PANTONE R: 0 C:92% PANTONE R:0 C: 98%
165C G:103 M: 70% 312C G:164 M: 0% 7701C G: 86 M: 55%
B: 26 Y:95% B: 206 Y:16% B:120 Y:33%

K: 0% K: 0% K: 19%



3. Typography




The typeface is an important element of the
brand identity.

Our primary typefaces for any purposes
are Roboto and Montserrat typeface fami-
lies.

It is recommended to use Roboto as text
type (Regular, Light fonts and sometimes
ltalic, Medium and Bold fonts) and Montser-
rat (Bold, SemiBold fonts) as display type.

If it is not possible to use the primary type-
faces (for example, in presentations), use
the Arial typeface family.

Condensed and Extended font versions are not
recommended. If necessary, it is better to reduce the
size or interline to fit the text in a given space on the

page

Aa Bb Cc Dd Ee Ff Gg Hh li
Jj Kk LI Mm Nn Oo Pp Qq
Rr Ss Tt Uu Vv Ww Xx Yy Zz
Aa B6 B I'r 1a Ee X0k 33
Wu U1 Kk J1n MM Oo Nn Pp
CcTT Yy ®P Xx Ly Yy LWw
LHMub23010499123456
7890241 (%)[#]{©@
}/&\<-++x=>:;,.*
Montserrat Bold

Aa Bb Cc Dd Ee Ff Gg Hh li Jj
Kk LI Mm Nn Oo Pp Qq Rr Ss Tt
Uu Vv Ww Xx Yy Zz Aa 66 BB IT
0 Ee X0k 33 Un Nin Kk J1n Mm
Oo NMn Pp Cc TT Yy ®¢P Xx Ly Yy
Ww b2 K010 Aa9123 456
7890"”“'"(%)[#]{@}/&

\<-++x=>:

Montserrat Bold
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Aa Bb Cc Dd Ee Ff Gg Hh li Jj Kk LI Mm Nn Oo Pp Qq
Rr Ss Tt Uu Vv Ww Xx Yy Zz Aa b6 BB I'T 14 Ee X0k
33 Wn Nir Kk J1n MM Oo Mn Pp Cc TT Yy ®d Xx Ly
Yy Ww W32 0091234567890 ?2"“1"(
%)[#]{@}/ &\ <-++x=>1;, *

Roboto Regular

Aa Bb Cc Dd Ee Ff Gg Hh li Jj Kk LI Mm Nn Oo Pp Qq
Rr Ss Tt Uu Vv Ww Xx Yy Zz Aa b6 Be I'T [1a Ee X
33l/|l/ll7|l/lKKﬂJ'IMMOOHI‘IPDCCTTYyCDd)XXLlLI,LM
LL|L|_|LI_|,|_|_Lb33+O+oﬂ9|12345678907 (%) [
#1{@}/ &\ <-++x=>1;,.*

RobotoLight

Aa Bb Cc Dd Ee Ff Gg Hh li Jj Kk LI Mm Nn Oo Pp Qq
Rr Ss Tt Uu Vv Ww Xx Yy Zz Aa b6 B I'T iz Ee XK«
33 U Wi Kk J1n Mm Oo i Pp Cc Tt Yy ®¢ Xx Ly Yy
Ww b 33010891234567890°?"“1"(%)][
#l{@}/&\<-++x=>:;,.*

Roboto Italic

Aa Bb Cc Dd Ee Ff Gg Hh li Jj Kk LI Mm Nn Oo Pp Qq
Rr Ss Tt Uu Vv Ww Xx Yy Zz Aa 66 BB I't 13 Ee XX
33 Uu Nit Kk J1n Mm Oo Mn Pp Cc TT Yy ®¢ Xx Liy
Yy Ww Wy 532010 A91234567890°?2"“1"(
%)[#]{@}/&\<-++x=>:;, . *

Roboto Medium

Aa Bb Cc Dd Ee Ff Gg Hh li Jj Kk LI Mm Nn Oo Pp
Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz Aa b6 Be I'T Aa Ee
XOK 33 U Wii Kk JIn Mm Oo M Pp Ce Tt Yy ®¢ Xx
Uy Yy Ww W 53210109123 4567890°?°
(%) [#{@}/ &\<-+Ex=>1;, ¥

Roboto Bold



4. ldentity graphic elements




4.1. Set of icons

A set of branded icons is used to main-

tain the identity on the website, marketing

products, in presentations, etc.
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https://www.dropbox.com/sh/v9fga0umd2rwtfr/AACFOB3AQSU2PFxgYi9ciqwCa?dl=0
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Like the full-color logo, full-color icons colors/photographic background, it is re-
look best on a white (close to white) back- quired to use inversion of icons.
ground. Against the background of other
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https://www.dropbox.com/sh/v9fga0umd2rwtfr/AACFOB3AQSU2PFxgYi9ciqwCa?dl=0

4.2. Map of Presence

OUR PRESENCE

18

Infinet Wireless Visual Identity Guidelines

SALE/SUPPORT OFFICES

”"—7 Download


https://www.dropbox.com/sh/gixluyysgistpk2/AAAlvhYzApduHwX6vFC9ZK3Ja?dl=0
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The illustrations and infographics are per- (
formed in a linear style in the brand colors.

_~_ |000o 'J>'| ooo

aoaa = ==
- '_|:DDD|:||:| e
OO |[0000RCG==HER EEUES ==
OO ook BiE = EEHEE
(00 ]DEEE—DDDEE::‘:‘ nOO0O0O
OO o qiif0p00==Hooo|=EEH=S] Ll poooo
= (OF = — oo == =|‘|:||:||:||:|
EEaNNNNNNNNNNNT B8 Ff==T= |_|_|-||_| [1

Point-to-Point Network Topology

= ==y ]| = e B
= ==(00- oo EE —HOO000 -5
— =] 10 —==H0000ESE| |o o
EEEEEEDD: noo| = HO0000|5 —
== (00 ULl | ooo I:II:I_E”:":”:I = EEEEEE
008ESnoln = s S=HIaNe 5l88asss
nnDEIEI:":'DD:I—ﬁ poo| =3 |:|I:II:II:I|:,|_||_”_I

Point-to-Multipoint Network Topology

”"—7 Download


https://www.dropbox.com/sh/jzgndtxrqriw1s8/AABiZu_JxYD3ucFR9WvYHQ81a?dl=0

Infinet Wireless Visual Identity Guidelines 20

ooooo
ooooo
ooooo L
ooooo ()
slslslslsl=5

ood

ood

ood
oo
oo
0o

&

&
o]
oo
u}
oo
{I5>

|\ VAVAVAVAS =vAVAV/
YAVAVAVAVAVASAVA

Telecommunications

Enterprises and organizations

Oil industry

€D

ooooo
ooooo

eSO o Qud ooy

gP=I=I=I=in]=] DDDDDDD[DD

ooooo
ooooo
ooooo

(@)

&8 O &% L1y @éQ)d

& 8 &

ﬁ«'%

i noo

Rail transport

The government, authorities

Energy industry

”"—7 Download


https://www.dropbox.com/sh/jzgndtxrqriw1s8/AABiZu_JxYD3ucFR9WvYHQ81a?dl=0
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https://www.dropbox.com/sh/jzgndtxrqriw1s8/AABiZu_JxYD3ucFR9WvYHQ81a?dl=0

5. Brand identity usage




5.1. Device

The main identity media and the main point
of contact with the consumer is the device
itself, on which the vertical version of the
logo is applied.
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5.2. Letterhead

For business correspondence, it is recom-
mended to use the brand letterhead.
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Infinet Malta Ltd
222 Merchants Street, Valletta VLT1170 Malta
VAT No.: MT19065701 Tel: +356 2034 5114

Dear

Best regards,

Chief Executive officer

To:

Philip Manduca
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https://www.dropbox.com/sh/i3ctk8iizw7fop3/AAB8MnhuVynEiqdmjLba0XVZa?dl=0

5.3. Business Card Infinet Wireless Visual Identity Guidelines 25

The identity is printed on two sides
of a business card.
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https://www.dropbox.com/sh/shie2s83l2ap2w1/AACifCtDoBpYuUCGp1wXXJnFa?dl=0
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